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SOCIALMEDIADYNAMICS

Facebook .Twitter. MySpace. Foursquare. Linkedin.

AS A BRAND OR COMPANY, YOU MAY BE ASKING YOURSELF: WHAT
DO MY CONSUMERS TALK ABOUT ME ON SOCIAL NETWORKING SITES2
HOW ARE THEY INFLUENCING OTHERS2 HAVE PURCHASING PATTERNS
ALTERED DUE TO SOCIAL MEDIA INFLUENCE?

To the “Millennial Generation” or Generation Y-ers, express-
ing themselves freely on the Web is second nature to them.
Sites like Facebook and Twitter contain a wealth of infor-
mation about brands and companies that are increasingly

important to track. 4 N\
Dynamic Search tracks and monitors social media networks for Contact Dynamic Search today to
keywords that are directly and indirectly associated with your learn how SocialMediaDynamics
company. This is a quantitative and systematic measurement tool cah equip your company with

to gauge customers’ perception of your brand, product or service. better knowledge of your

cohsumers online!

\  —




